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The 75-minute webinar will feature MD Publishing Founder and 

President John Krieg. John will discuss ways to help you effectively 

brand your product or service, which is crucial to your company’s 

success. Whether you are identifying prospects, scoring leads, or 

nurturing existing clients, MD Publishing’s industry leading network 

and qualified lists help you make better decisions to help make your 

marketing dollars work harder. 

1. In the digital era, ensuring your website is optimized for

search engines is critical. Insert keywords into your pages

to drive traffic to your website online via search engines.

2. Once a prospect acts on your marketing campaign through

print or digital, they will visit your website next. Your

website, being the mecca of all your maketing efforts, is the

most important!
3. Customers want to know you are human. Tell your story! A prospect needs to

know the person behind the brand, before they buy into your promotion.
4. Consistency is crucial! Make sure customers can recognize your brand

instantly no matter where they see your message.
5. The more prospects see you on a regular basis, the more they will think of you

when they are needing products or services.
6. Think BIG. Smaller companies can make themselves look larger and more

capable through marketing campaigns.

7. Send useful information to everyone in the industry so they know you have the

expertise and knowledge. Staying in touch with clients in creative ways that are

useful to them and builds trust, as well as increases brand awareness in ways

that aren’t overbeating product promotion.
8. Use social media. It is a FREE way to keep your brand in front of followers while

optimizing your Search Engine Ranking.

9. There is no better way to get your name out to a wider audience than by
sponsoring an event. Everyone in attendance will see your logo on

marketing material.
10. Don’t stray. The effect of marketing and advertising takes time! Rebranding

constantly can account for time and money lost.



DON’T MISS THIS WEBINAR’S Q&A SESSION! 

John Krieg will end today’s presentation with a 

Q&A session. If you have a question for John 

please submit it early by emailing 

webinar@mdpublishing.com.  

All questions will be addressed at the end of 

today’s presentation. 

    10 Critical Questions to Consider When Creating Your Advertising Strategies: 

1. What would your perfect ad look like and what action should it compel your audience to

take?

2. How many times do you feel a new customer needs to see your advertising message

before they make a decision to do business with your company?

3. How much would the perfect marketing plan cost you per month?

4. If you bring in one new client from advertising, what would that be worth?

5. Which ads have worked for you in the past? Why did the ad work? What has not

worked and why?
6. Is your company debuting any new products/services in 2016?

7. What role does social media play in your advertising campaign?

8. Do you have any videos to promote your company, products or services?

9. Do you have a system in place to track your advertising?

10. What business or competitor do you feel does a great job of marketing?

"A man who stops advertising to save money is like a man who stops a clock to save time." 

- Henry Ford




